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Social Influence 
Online Authenticity

Social Influence



“Bringing out the best in others is how 
people found the best in themselves.” 

Margaret Heffernan 
CEO



SOCIAL INFLUENCE



SOCIAL INFLUENCE engage users with responses 1



SOCIAL INFLUENCE engage users in conversation 1



SOCIAL INFLUENCE questions and numbers 2



SOCIAL INFLUENCE create value 3



SOCIAL INFLUENCE content and hashtags 4



SOCIAL INFLUENCE photo and video

•Video generates 80% more conversions  
•Posts with images generate a 98% higher comment rate  
•Our brain only needs 1/10th of a second to understand an image 
•Posts with images get over 3.2x more engagement than those without images 
•Content with relevant images gets 94% more views than content without relevant images 
•People remember visual information 6x better than the information they have read or heard
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Social Influence 
Online Authenticity

Online Authenticity



“You are imperfect, permanently and 
inevitably flawed. And you are beautiful.” 

Amy Bloom 
Author



ONLINE AUTHENTICITY



ONLINE AUTHENTICITY a core belief

YOU MUST GIVE A

Damn
about people!
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ONLINE AUTHENTICITY the ugly advantage 2



ONLINE AUTHENTICITY a new kind of troll 3



ONLINE AUTHENTICITY a new kind of troll 3



ONLINE AUTHENTICITY recognition and elevation 4



ONLINE AUTHENTICITY lived offline first 5



ONLINE AUTHENTICITY lived offline first 5

“Thank you so much for that, Peter! I needed to hear that.” 

“I have such a love for this company and can honestly say being here the best thing to happen in my career.” 

“WOW! That made my day, really needed to hear that…and I'm sooo not crying...ah who am I kidding...I totally cried.”



> Success



Success is based on what you…
Greatness is based on what you…



pursue greatness…not success
Give > Get
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Thank You!
peter.lynch@cardinalgroup.com


