INTRODUCTION

Mara Dibb

Global Leader of Talent Acquisition

( i - ar M - reS O
Greater Milwaukee

11K followers




(/D@ can | 6@ a%argvf/wwg To
awar%&wa...g«o» /uowf caon we ge/

ewar%/%wug To T/w&a Obébgvvw@ To

oC-whr %w@w&&7



This presentation for HCl is my own and does not represent
SC Johnson & Son, Inc.’s positions, strategies or opinions



Mission Vision

what the the ambitiorh

organization ' the organization
core business is and what it
and what it does wants to achieve

today 4 \inthe future




Y%

Baby Boomer
1945 - 1964

Loyal to the organization
Workaholic

Team-oriented

Thrives with specific goals,
deadlines

10,000 Baby Boomers reach
retirement every day

Gen X
1965 - 1979

Loyal to leadership

Expects respect for their
competencies and skills
Can be skeptical

Resistant to change at work
if it affects their personal
lives

By 2028 will outnumber
Baby Boomers

Millennial (Gen Y)
1980 - 1994

Loyal to colleagues
Competitive, achievement-
oriented

Seeks challenge, growth
and development

Fun work life and home life
balance

By 2025 will make up 75%
of global workforce
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GenZ
1995 - 2015

Loyal to their careers

Sees change as simply
reality

Entrepreneurial,
progressive / less-focused
Diversity, personalization,
individuality, creativity
Wants interaction with their
boss daily

Most ethnically and racially
diverse generation
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Baby Boomer Gen X Millennial (Gen Y) GenZ
1945 - 1964 1965 - 1979 1980 - 1994 1995 - 2015

Work-life Balance / Flexibility

Job Security
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